Whyat Indi=a Naade

e were not born out of a
brilliant idea in a garage.
Mor did we start without
any money in our pocket.

We were not some friends

who came together with a
commeon purpose. MNeither did
we identify the “next big thing” or rode
on a technology wave. Qur business suc-
cess is not the stuff of fairy tales. We buile
a good company, a reasonably successful
one. In fact, Dr Reddy's has become the
second largest pharmaceutical company
in India within 22 years of its existence.
The company possibly recorded the larg-
est sales by an Indian pharma firm in
2006-07. We are today a billion dollar
plus corporation with over 8,000 employ-
ees who represent nearly 40 different
nationalities. We can claim a certain global
r-:pu::ujnr: |:||<];L1_,'. However, we are not
complacent; it’s a long journey ahead.
We built the instirution the hard way,
brick by brick, product by product, and
market by market. While one can always

Globe, A
Place For

You And Me

Building global firms may not always be a stuft
of fairy tales. Stick to a few basic principles, most often,
you're there. Dr Reddy’s has a story for corporations

looking for an international footprint
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