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Revenues from Global Generics business at Rs. 48.6 bn ($1.1 bn) in FY10 representing a marginal decline of 2% 
over previous year. Excluding the authorized generic revenues from sumatriptan, the growth is at 8% driven 
largely by the Branded Generics segment. Revenues for Q4FY10 is at Rs. 11.2bn ($109mn).

	 Revenues from North America at Rs. 16.8 bn ($374 mn) in FY10 versus Rs. 19.8 bn ($441mn) in 
	 FY09. Excluding the revenues from Authorized Generic sales of sumatriptan the growth is at 13%. 
	 Revenues for Q4FY10 at Rs. 3.5bn ($79 mn)

	 Revenues from Europe at Rs. 9.6 bn ($215 mn) in FY10 versus Rs. 11.9 bn ($264 mn) in FY09, 
	 or a decline of 19%. Revenues for Q4FY10 at Rs. 2.1bn ($47 mn).
		  Revenues from Germany decreased by 26% to Rs. 7.3 bn ($162 mn) in FY10.  
		  Revenues from Rest of Europe grew by 17% to Rs. 2.3 bn ($52 mn) in FY10 largely led by the 
		  14% growth in UK. 

	 Revenues from Russia & Other CIS markets at Rs. 9.1 bn ($203 mn) in FY10 versus Rs. 7.6 bn ($170 
	 mn) in FY09, or a growth of 20%. Revenues for Q4FY10 at Rs. 2.1 bn ($47 mn).
		  Revenues in Russia at Rs. 7.2 bn ($161 mn) in FY10 as against Rs. 5.8 bn ($129 mn) in FY09 
		  or a YoY growth of 25%. Growth largely driven by price increases.
		  Revenues in Other CIS markets increase by 4% to Rs. 1.9 bn ($42 mn) in FY10 versus Rs. 
		  1.8 bn ($41 mn) in FY09. 

	 Revenues in India at Rs. 10.2 bn ($226 mn) in FY10 versus Rs. 8.5 bn ($189 mn) in FY09, or a growth 
	 of 20% led by volume growth across products and new product launches. Revenues for 		
	 Q4FY10 is at Rs. 2.6 bn ($58 mn).
		  Dr. Reddy’s secondary prescriptions sales growth of 23% versus industry growth of 18%.
		  (Source: ORG IMS MAT - Mar,2010)

FY10
Consolidated revenues at Rs. 70.3 bn ($1.6 bn) in FY10 versus Rs. 69.4 bn ($1.5 bn) in FY09, or a YoY 
growth of 1%. Excluding revenues from the authorized generic sales of sumatriptan, the 9% growth is 
largely driven by the Branded Generics segment of Global Generics.
	 Q4FY10 revenues at Rs 16.4 bn ($365 mn)
Adjusted* EBITDA at Rs. 15.8 bn ($352 mn) in FY10 or a year-on-year growth of 5%. 		
	 Leading EBITDA generator amongst the Indian pharmaceutical companies
	 Adjusted EBITDA for Q4 FY10 is at Rs. 3.4 bn ($78 mn). 
Adjusted* Net Profit after Tax for FY10 is at Rs. 9.2 bn ($205 mn) or a year-on-year growth of 10%. 
	 Adjusted Net Profit after Tax for Q4 FY10 is at Rs. 1.9 bn ($43 mn).
There was an impairment charge in FY10 amounting to Rs. 8.6 bn ($191 mn) recorded in Q3 FY10, 
significantly on account of a non-cash write-down of intangible assets, ‘beta’ brand and goodwill of 
betapharm..
During the year, the company launched 103 new generic products, filed 121 new product registrations 
and 36 DMFs globally.

Global Generics

Pharmaceutical Services & Active Ingredients (PSAI)
Revenues from PSAI at Rs. 20.4 bn ($454 mn) in FY10 or a growth of 9%. Revenues for Q4FY10 is at Rs. 4.9 bn ($110 mn)
During the year 36 DMFs were filed globally, with 19 in US, 5 in Canada, 8 in Europe and 4 in RoW. The cumulative DMF 
filings as of Mar 2010 are 375.

*Note:
1. Adjusted PAT represents PAT adjusted for impact of one-time charges for non-cash impairment charge  of Rs 8.6 bn  ($191 mn) recorded in Q3 
FY10 and  betapharm workforce restructure costs of Rs 496 mn ($11 mn) recorded in Q1 Fy10 and  Rs 409 mn ($9 mn) recorded in Q4 FY10 and the 
tax impact of the above.
2. Similarly, adjusted EBITDA represents EBITDA adjusted for the above mentioned betapharm workforce restructure costs.

Business Highlights



FY10
Financial Updates

Revenue
Cost of Revenues
Gross Profit
Operating Expenses
Selling, general & administrative expenses(a)

Research and development expenses, net
Write down of intangible assets
Write down of goodwill
Other (income)/expenses, net
Total Operating Expenses
Results from operating activities
Finance income(b)

Finance expenses(c)

Finance expenses, net
Share of profit/ (loss) of equity accounted 
investees
Profit before income tax
Income tax expense
Profit for the period
Attributable to:
Equity holders of the company
Minority interest
Profit for the period

Diluted EPS

FY10

% % Growth%

FY09

1,563
755
808

501
84
77

115
(13)
764
45
(8)
8
0
1

46
(22)
24

24
0

24

0.1 (0.7)6.3 (30.7)

1,545
733
812

468
90
70

242
6

875
(63)
(11)
37
26
1

(89)
(26)

(115)

(115)
0

(115)

70,277
33,937
36,340

22,505
3,793
3,456
5,147
(569)

34,332
2,008
(369)
372

3
48

2,053
(985)
1,068

1,068
0

1,068

69,441
32,941
36,500

21,020
4,037
3,167

10,856
252

39,332
(2,832)
(485)
1,672
1,187

24

(3,995)
(1,173)
(5,168)

(5,168)
0

(5,168)

100
48
52

32
5
5
7

(1)
49
3

(1)
1
0
0

3
(1)
2

2
0
2

100
47
53

30
6
5

16
0

57
(4)
(1)
2
2
0

(6)
(2)
(7)

(7)
0

(7)

1
3

(0)

7
(6)
9

(53)

(13)

(24)
(78)

(100)
100

(16)

All figures in millions, except EPS
All dollar figures based on convenience translation rate of 1USD = Rs 44.95

Dr. Reddy’s Laboratories Ltd. and Subsidiaries
Unaudited Condensed Consolidated Income Statement 

(a)	 Includes amortization charges of Rs. 1,479 mn ($33 mn) in FY10 and Rs. 1,503 mn ($33 mn) in FY09.

(b)	 Includes forex gain of Rs. 72 mn ($2 mn) in FY10.

(c)	 Includes forex loss of Rs. 634 mn ($14 mn) in FY09.

($)   Particulars ($)   (Rs.) (Rs.)

Cash and cash equivalents
Trade and other receivables
Inventories
Property, plant and equipment
Goodwill and Other intangible assets
Loans and borrowings (current & non-current)
Trade accounts payable
Equity

As on 31st Mar 10 As on 31st Mar 09

146
266
297
500
311
327
148
955

124
325
294
465
493
438
133
935

6,584
11,960
13,371
22,459
13,973
14,695
6,642
42,915

5,596
14,592
13,226
20,882
22,179
19,701
5,987
42,045

(in millions)Key Balance Sheet Items

Particulars
($)   ($)      (Rs.) (Rs.)



FY10
Financial Updates

Gross profit at Rs. 36.3 bn ($808 mn) in FY10 or a margin of 52% to revenues versus 53% in FY09. This 
change in gross margins is largely on account of a favorable mix of high margin revenues from sumatriptan in 
the previous year. 
Selling, General & Administration (SG&A) expenses excluding amortization for the year at Rs. 21.0 bn ($468 
mn) grew by 8% over the previous year. Excluding the one-time charges recorded on account of betapharm 
workforce restructure costs of Rs. 905 million ($20 million), closure of Charlotte & Atlanta facility of Rs. 160 
million ($4 million), the SG&A marginally grew by 2%.
Amortization expenses for the year at Rs. 1,479 mn ($33 mn) remains flat as compared to the previous year.
Other Operating Income of Rs. 569 mn ($13 mn) in FY10 as against Other Operating Expenses of Rs. 252 mn 
in FY09. The movement is largely on account of Rs. 916 mn of damages recorded in the FY09 on account of 
the German court upholding the validity of the olanzapine patent of the innovator in Germany.
R&D expenses at Rs. 3.8 bn ($84 mn) in FY10 or a 6% reduction as compared to the previous year. 
Finance costs (net) are at Rs. 3 mn in FY10 as against Rs. 1.2 bn in FY09. The change is mainly on account of :
	 Net forex gain of Rs. 72 mn in FY10 as against net forex loss of Rs. 634 mn in FY09.
	 Net interest expense of Rs. 123 mn in FY10 as against Rs. 689 mn in FY09. 
Adjusted EBITDA at Rs. 15.8 bn ($352 mn) in FY10 or a YoY growth of 4%. Adjusted EBITDA for Q4 FY10 is at 
Rs. 3.5 bn ($78 mn). 
Adjusted Net Profit after Tax for FY10 is at Rs. 9.2 bn ($205 mn) representing a year-on-year growth of 10%. 
Adjusted Net Profit after Tax for Q4 FY10 is at Rs. 1.9 bn ($43 mn).
The effective tax rate for the year is at 20%.
Adjusted diluted EPS is at Rs. 54.3 ($1.2) for the year.
Capital expenditure for FY10 is at Rs. 4.2 bn ($93 mn).

Income Statement Highlights

Revenue Mix by Geography                       		    		  (in millions)

			  FY10	   FY10	    as a 	     FY09        FY09    as a       Growth 
			  $	    INR	      %	    $	        INR	       %             %

North America

Europe	

India	

Russia & other CIS 

Others	                                                        

TOTAL	

473
373
285
203
229

1,563

21,268
16,779
12,808
9,119

10,302
70,276

30
24
18
13
15

100

537
412
242
170
185

1,545

24,140
18,518
10,861
7,623
8,299

69,441

35
27
16
11
12

100

(12)
(9)
18
20
24
1

			  FY10	    FY10	     as a 	     FY09       FY09     as a     Growth 
			  $	    INR	       %	     $	        INR	        %           %

1,081
374
215
226
203
64

454
82
148
59
165
28

1,563

48,605
16,817
9,643
10,158
9,119
2,868

20,404
3,672
6,653
2,646
7,433
1,267

70,276

69
35
20
21
19
6

29
18
33
13
36
2

100

72
40
24
17
15
4

27
21
33
13
34
1

100

(2)
(15)
(19)
20
20
46
9

(5)
8
11
17
42
1

1,108
441
264
189
170
44

417
86
137
53
141
20

1,545

49,790
19,843
11,886
8,478
7,623
1,959

18,758
3,875
6,160
2,383
6,340
893

69,441

Revenue Mix by Segment                     		    		  (in millions)

Global Generics
North America
Europe
India
Russia & other CIS
RoW
PSAI (Pharmaceutical Services & Active Ingredients)

North America
Europe
India
RoW
Others
Total



FY10Quick Facts - FY10
Global Generics - Key Markets

Pharmaceutical Services & Active Ingredients

Russia

North America

FY09

1,266

719

1,428

254

(Sumatriptan AG)

Base Business

Rs. Cr

Rs. Cr

FY10
Germany

17 --> ANDA approvals (including tentative); 12 --> ANDA filings; 8 --> 
product launches
Successful inspection of three finished dosage facilities by US FDA in FY10
Recent launches of limited competition products such as omeprazole Mg OTC, 
fluoxetine 90 mg & amlodipine benazepril 
Growth in FY11 to be fueled by attractive launches (combination of limited / 
no generic competition)
ANDA Pipeline: Total Filed: 158
	 Pending approvals --> 73 out of which 38 are Para IVs and 12 FTFs

Germany continues to be a challenging and a highly tender based competitive market
Plan to increase vertical integration of portfolio to compete more effectively in a 
tender based model
6th largest in volumes among generic companies with 3.3% market share 
Significant reduction of SG&A with the reduction of workforce by more than 200 
people in the last one year

Crossed the Rs. 1,000 crs landmark in FY10 ; Growth largely driven by volume 
growth of 16% by key brands such as Nise, Omez, Stamlo, Omez D, Razo D and 
RedituxTM

Highest ever new product launches of 62 in FY10 (contributing 5% to sales)
        Significant rise in new product ranking from 25 in previous year to 8 in FY10 
Key growth drivers for the year ahead --> to widen geographic coverage and focus 
on GPs/CPs through expansion of field force, increase portfolio offerings in rural 
markets and continue to maintain the momentum in new products through in-
house / in-licensed products
Expect to launch the third biosimilar, darbepoetin in Q1 FY11

YoY Rouble growth of 38% driven largely by price increases and by key brands 
such as Nise, Omez, Ketorol, Ciprolet & Cetrine
Reference pricing applicable to products listed in EDL in Russia ; No significant 
impact to our business
Growth strategy --> to expand our OTC portfolio & focus on introducing 
differentiated products such as biosimilars ; growth will also be advantaged by 
various in-licensing deals

Muted growth with no major launches in FY10, as a result of global industry trends 
Current order book status has shown improvement since last year
36 DMF filings in FY10 (19 in US, 8 in Europe, 5 in Canada & 4 in RoW)
Cumulative DMFs: 375
	 US	      --> 156
	 Europe       --> 90
	 Canada      --> 59
	 RoW          --> 70

India

985
730

FY09 FY10

-26%

20%

25%

9%

13%*

FY09

FY09

FY10

FY10

848

1,876

1,016

2,040

Rs. Cr

Rs. Cr

Rs. Cr

580 723

FY09 FY10

*Base business growth



FY10
Key Company Updates

Dr. Reddy’s announced strategic alliance with GSK for Emerging Markets

Dr. Reddy’s entered the transdermal patch segment with launch of 
FINRID™ (Fentanyl Transdermal Patch) in India.

GV Prasad, Vice-Chairman & CEO, Dr. Reddy’s and Abbas Hussain, 
President Emerging Markets, GSK during the signing of the deal.

We entered into a partnership with GlaxoSmith- Kline 
(GSK) to develop and market select products across 
emerging markets outside India. Under the agree-
ment, GSK will gain access to our portfolio and future 
pipeline of over 100 branded pharmaceuticals in fast 
growing therapeutic segments such as cardiovascular, 
diabetes, oncology, gastroenterology and pain man-
agement.

The products will be manufactured by Dr. Reddy’s and 
will be licensed and supplied to GSK in various emerg-
ing markets such as Africa, the Middle East, Latin 
America and Asia Pacific excluding India. Revenues 
will be reported by GSK and will be shared with Dr. 
Reddy’s as per agreed terms. In certain markets prod-
ucts will be co-marketed by Dr. Reddy’s and GSK. 

We realigned our Global Generics finished dosages strategy to focus on certain key geographies and gradu-
ally exit some of the very small distributor driven markets. This move represented an important new focus to 
consolidate and grow the Company’s presence in the key geographies where it already had a considerable 
presence.

Effective July 1, 2009 the company’s Drug Discovery operations at 
Hyderabad were absorbed into Aurigene, a wholly owned independent 
subsidiary of the company. 

Achievement of FY10 RoCE guidance (adjusted RoCE of 17% in FY10)

Improvement in profitability driven by control of costs across the organization 

Year of consolidation
        Some major restructuring efforts:
	 Reduction of betapharm’s workforce by more than 200 in FY10 to support the new business model 
	 Integration of our discovery R&D centers spread across locations
	 The reorganization of our North America Generics business to centralize all commercial and business 
	 functions in our New Jersey office and centralize all operational functions in our Louisiana facility

Approval of our third biosimilar product, darbepoetin, which we expect to launch in the first quarter of FY11

Strategic alliance with GSK progressing well
	 First set of major shipments have already been made to Mexico earlier than our expectations
	 Shipment  of 8 products in 2 markets ; filing of 50+ dossiers 



FY10

Dr. Reddy’s and Rheoscience, a subsidiary of Nordic Bioscience A/S announced the headline results from the 
first phase III study for their investigational agent, Balaglitazone (DRF-2593). The study (Study 307) was a 
phase III clinical study to determine the efficacy and safety of balaglitazone. The study showed that the trial 
met its primary endpoint of reduction in HbA1c.

Our Custom Pharmaceutical Services (CPS) business commissioned an mPEG alcohol manufacturing facility 
and officially branded its Activated mPEG Products as PEGtech

The Board of directors of Dr. Reddy’s Laboratories Limited (NYSE: RDY) approved a scheme for the issue of 
bonus debentures by restructuring the general reserves of the company. 

Started supply of Omeprazole 
Mg OTC in the US.

Launched its 2009 Sustainability Report with “Our Collective Actions” as this 
year’s theme. Dr. Reddy’s was the first Indian Pharma company to report its Sus-
tainability practices when it released its first Sustainability Report in 2004

Key Company Updates - contd.

Successfully completed the USFDA audit for its two Formulation manufacturing facilities at Bachupally, 
Hyderabad and Vizag, Andhra Pradesh.

Announced the expansion plan of our Shreveport, Louisiana fa-
cility by signing a Memorandum of Understanding with the state 
of Louisiana on 7th December 2009 with incentives and support 
from state and local government. This phase of expansion will 
allow Dr. Reddy’s to support multiple new products at the site.

Forayed into aesthetics segment in India 
with launch of Strea™ Professional, the 
company’s first product in the non-invasive 
aesthetics segment in India.



FY10Q4 FY10 Consolidated Income Statement

Revenue
Cost of Revenues
Gross Profit
Operating Expenses
Selling, general & administrative expenses
Research and development expenses, net
Write down of intangible assets
Write down of goodwill
Other (income)/expenses, net
Total Operating Expenses
Results from operating activities
Finance income
Finance expenses
Finance expenses, net
Share of profit/ (loss) of equity accounted 
investees
Profit before income tax
Income tax expense
Profit for the period
Attributable to:
Equity holders of the company
Minority interest
Profit for the period

Diluted EPS

Q4 FY10

% % Growth%

Q4 FY09

365
173
192

129
21
0
0

(5)
145
47
1

(1)
1
0

47
(10)
37

37
0

37

0.2 (1.3)9.8 (58.1)

442
202
240

117
25
70

242
(4)
450

(211)
0
1
2
0

(212)
5

(218)

(218)
0

(218)

16,424
7,784
8,640

5,811
953

0
0

(238)
6,526
2,114

59
(33)
26
20

2,108
(441)
1,667

1,667
0

1,667

19,851
9,081

10,770

5,267
1,135
3,167

10,856
(187)

20,239
(9,468)

17
66
83
14

(9,537)
(240)

(9,777) 

(9,777)
0

(9,777)

100
47
53

35
6
0
0

(1)
40
13
0

(0)
0
0

13
(3)
10

10
0

10

100
46
54

27
6

16
55
(1)
102
(48)

0
0
0
0

(48)
(1)

(49)

(49)
0

(49)

(17)
(14)
(20)

10
(16)

27
(68)

254

(69)
43

84

All figures in millions, except EPS
All dollar figures based on convenience translation rate of 1USD = Rs 44.95

Dr. Reddy’s Laboratories Ltd. and Subsidiaries
Unaudited Condensed Consolidated Income Statement 

($)   Particulars ($)   (Rs.) (Rs.)



FY10
Branded Generics segment drives growth

This year’s growth was largely led by the Branded Generics segment of our Global Generics business. The higher 
growth from India, Russia and other international branded generic markets has more than offset the challenges in 
North America and Germany. 

INDIA:

Revenues for the year are at Rs. 10.2 bn ($226 
mn) and have crossed the milestone of Rs. 
1,000 crores. 
Year-on-year growth of 20%. 

Field force expanded with over 600 asociates joining in the 
last one year enabling us to widen our reach and cover higher 
number of doctors. 

Introduced ‘Dose Counter Inhalers’ for the first time in India

Forayed into Aesthetics, Transdermal patch and Injectable 
Cephalosporins segments. 

62 new products launched in FY10, contributing to 5% of our 
sales (highest ever new product launch during a year).

Improved our new product rank significantly from 25 in 
the previous year to 8 for this year.

YoY secondary prescription sales growth of 23% was 
well ahead of the industry growth of 18%. 

Growth continues to be higher than the average of the 
Top 10 companies. 

Growth driven by key brands such as Omez, 
Nise, Stamlo, Omez D, Razo D and RedituxTM.

Source: ORG IMS MAT Mar, 2010



FY10
Branded Generics segment drives growth

RUSSIA:

Launched six new products in the last one year
Market rank: 16

The Pharmexpert prescription secondary sales trend for MAT 
March 2010 indicated a growth of 21% for Dr. Reddy’s as 
against a growth of 8% for the Russian market

Planned launch of our third biosimilar product, darbepoetin in the 
first quarter of FY2011.

Hopeful of continuing the momentum in our new launches 
through a combination of both in-house & in-licensed products. 

Revenues at Rs. 7.2 bn ($161 mn) in FY10, registered a growth of 
21% over the previous year, largely led by price increases

Growth strategy: Expansion of our OTC portfolio, focus on introducing differentiated products such 
as biosimilars and various in-licensing deals which we are in the process of finalizing
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Our chairman, Dr. Anji Reddy was conferred 
the “BioSpectrum Asia-Pacific Life Time 
Achievement Award 2010” at the BioSpec-
trum Asia- Pacific Life  Science Industry Awards 
night held at Singapore on 12th March 2010. 

Our company won the NASSCOM CNBC IT User Award 
2009 in the Pharmaceutical vertical for the 2nd year in a 
row.

Dr. Reddy’s was for the second consecutive year 
ranked the “Best Workplace” in the biotech/ phar-
maceutical industry in India in a survey conducted 
by The Economic Times and the Great Place to Work 
Institute.

The American India Foundation (AIF) honored our Chairman, 
Dr.K Anji Reddy with the prestigious AIF – Annual Spring 
award. This award was conferred on Dr. Reddy as a Salute 
to his visionary leadership in business and philanthropy 
through Dr. Reddy’s Foundation and Naandi Foundation.

Dr. Reddy’s was declared as the winner of 
Golden Peacock Award for Excellence in Cor-
porate Governance for the year 2009 by the 
Golden Peacock Awards Jury, under the Chair-
manship of Justice P N Bhagwati, former Chief 
Justice of India and Member, UN Human Rights 
Commission.

Dr. Reddy’s was deemed ‘Indian Pharmaceutical Company 
of the Year’ at the Frost and Sullivan 2009 India Healthcare 
Excellence Awards.

We were conferred the ‘Pharmexcil Outstanding Export 
Performance Award ‘ in Drugs and Pharmaceuticals.

Our Annual Report was adjudged as the recipient of ‘Merit 
Award’ for the year 2008 in the category ‘Manufacturing Sec-
tor’ by the South Asian Federation of Accountants.

Recognitions



FY10

Dr. Reddy’s bagged a special award for Haiti earth-
quake relief at the ‘Americares Spirit of Humanity 
Awards’ for its contribution to relief efforts by provid-
ing free medicines to victims of the Haiti earthquake.

We won five awards at the annual Public Relations 
Council of India (PRCI) Corporate Collateral Awards 
competition along with the Overall Excellence Award 
for Communications Collaterals.

Dr. Reddy’s was conferred the “Corporate Social 
Responsibility Award” at the CNBC TV18’s India 
Business Leader Awards (IBLA) 2009 at a high profile 
ceremony held on December 4 in New Delhi. Satish 
Reddy - MD & COO, Dr. Reddy’s received the award 
on behalf of the company.

Our facility in Cuernavaca, Mexico was conferred the “Quality and Competitiveness Award” by the State 
Govt. of Morelos. Dr. Reddy’s was awarded the ‘Quality and Competitiveness Award’ in the large sized 
industry category. 

For the third year running, Dr. Reddy’s annual report (2008-09) won the award for ‘Excellence in Financial 
Reporting’ from the Institute of Chartered Accountants of India (ICAI). 

Recognitions
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Pharmaceutical Services & Active Ingredients

	 6 FDA-approved plants in India
	 1 Cytotoxic facility
	 1 FDA-approved plant in Mexico
	 1 FDA-approved plant in Mirfield, UK
	 3 Technology development centers
	 (2 in Hyderabad, India; 1 in Cambridge, UK)

Product Development

	 Integrated Product development Capa-
bilities that includes API development, 
Formulations development and analytical 
development skills.

	 One Integrated Product development 
facility in Hyderbad, India.

New Chemical Entities (NCEs)

	 Research in the areas of metabolic, 
cardiovascular, anti-bacterials, and 
pain & inflammation.

Capabilities

In
fr

as
tr

uc
tu

re

Biologics

	 Biologics development center
	 GMP production 
	 E coli and mammalian 	cell platforms

Global Generics

	  6 Formulation plants in India 
	  (1 USFDA inspected)
	  1 USFDA inspected plant in USA

Infrastructure and Capabilities



FY10General Information
About Dr. Reddy’s

Established in 1984, Dr. Reddy’s Laboratories (NYSE: RDY) is an emerging global pharmaceutical company.
As a fully integrated pharmaceutical company, our purpose is to provide affordable and innovative medicines through our three 
core businesses of: 
- Pharmaceutical Services and Active Ingredients: comprising of Active Pharmaceutical Ingredients and Custom Pharmaceutical 
Services 
- Global Generics, which includes branded and unbranded generics
- Proprietary Products, which includes New Chemical Entities (NCEs), Differentiated Formulations, and Generic Biopharmaceuti-
cals. 

Our products are marketed globally, with a focus on India, US, Europe and Russia. Dr. Reddy’s conducts NCE research in the 

areas of metabolic disorders, cardiovascular indications, anti-infectives and inflammation. 

Safe Harbor

This presentation contains forward-looking statements and information that involve risks, uncertainties and assumptions. 
Forward-looking statements are all statements that concern plans, objectives, goals, strategies, future events or perfor-
mance and underlying assumptions and other statements that are other than statements of historical fact, including, but 
not limited to, those that are identified by the use of words such as “anticipates,” “believes,” “estimates,” “expects,” 
“intends,” “plans,” “predicts,” “projects” and similar expressions. Risks and uncertainties that could affect us include, 
without limitation: 

    General economic and business conditions in India 
    The ability to successfully implement our strategy, our research and development efforts, 
    growth and expansion plans and technological changes 
    Changes in the value of the Rupee and other currency changes 
    Changes in the Indian and international interest rates 
    Allocations of funds by the Government 
    Changes in laws and regulations that apply to our customers, suppliers, and the pharmaceutical industry 
    Increasing competition in and the conditions of our customers, suppliers and the pharmaceutical industry 
    Changes in political conditions in India

Should one or more of such risks and uncertainties materialize, or should any underlying assumption prove incorrect, 
actual outcomes may vary materially from those indicated in the applicable forward-looking statements. Any forward-
looking statement or information contained in this presentation speaks only as of the date of the statement.

We are not required to update any such statement or information to either reflect events or circumstances that occur after 
the date the statement or information is made or to account for unanticipated events.
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