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22000 people | 40 nationalities | 200 products | 30 COM

One Purpose

We accelerate access
to affordable and
innovative medicines

because

Good Health /.
Can’t Wait. // /
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Our Purpose guidesour commitment to our
customers and our strategic choices

Bringing Addressing unmet Helping patients Working with Enabling and helping
expensive patient needs manage disease partners to help them our partners ensure
medicine within better succeed that our medicines
reach are available where

needed



We are a global pharmaceutical
company with three key businesses

Phar_maceutlca_l Global Generics Proprietary
Services & Active Products
Ingredients
Partner of Choice Access to affordable medicines Fulfilling unmet medical needs
= Global leader in integrated == Finished dosage businesses == Focus on building
development, in distribution-driven sustainable
manufacturing and unbranded as well as and profitable proprietary
supply of APIs and Drug detailing-driven branded products business in
products. markets. dermatology & neurology
== North America, India, Russia .
& Europe are key markets in
this segment:

Reddy o6s 8&222@7 gl ance



Wehave had si gni fi cant success i n highl

Revenue split by business Split of GG business by Geography
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Revenue mix for FY17 - $2.1 BN




.with presence in all major regions of the world
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We use science and technology to provide affordable

and innovative medicines.

Our R&D Strengths

A Industry-leading chemistry skills

A Niche product opportunities (Tacrolimus, Metoprolol succinate,
Azacitadine, Divalproex Sodium ER)

Vertical integration

A Integrated R&D

A APl manufacturing (10 facilities)

A Formulations manufacturing (14 facilities)

§ Early-mover advantage in biosimilars

A4 biosimilar products being marketed

ABioIogics development and manufacturing in India

B

. . Over
Over 2000 research scientists 230
working on various projects ANDAs

--------- In the last 5 years e

First Indian-company- launched Para IV
product, Fluoxetine, in USA

Wo r | d 6generfc imonsctonal antibody
of Rituximab Reditux

Several complex generics launched in USA
with fewer than three competitors, e.g.,
Fondaparinux
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We strive to be the first to
launch tough  -to -make
products and
differentiated
formulations

IP and technology-driven active ingredients

Complex generics and biologics

Differentiated formulations and novel products for
unmet needs

Dr .




We are
recognized for
our strong
corporate
governance

A Our Board was named one of
I ndi ad smabagedt
boards by Mint and Aon
Hewitt and by Economic Times
and Hays in their respective
studies

We were declared Indian
MNC of the year  at the All

India Management Association n d | a 6;)S

(AIMA) Awards 2016.

| . Best s -‘
In the Asian Centre for M an ag ed '\

Corporate Governance &
Sustainabilityds
Corporate Governance,
Sustainability & CSR Awards
2015, we were conferred with

the "Best Governed

Company" award.
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Our people =7 D Reddys Q’O
practices - e
across the DrReciay; QN
markets we Good

operate in. Healt
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We were ranBestd | ndi 5] #3;,.:
Companies To Work For among ¢ MY @ P TR V‘
biotechnology and pharmaceutical :
companies by Great Place to
Work®, in 2017

Best Places to Work in 2017 in
New Jersey by NJBIZ

Dr. Reddyods, Russi Great
One of the Best Employers of Place to
2015 in a study conducted by Work e
Aon Hewitt.
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- Satish Reddy, Chairman
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Our journey has coveredsix phases

1984 o it 1991

From molecules
to affordable

The birth of a dream

medicines
Scientist and entrepreneur, Dr. K. Anji Reddy Having successfully made active ingredients
establishes Dr. Re d d yLébsratories with a vision of accessible, Dr. Re d d yfécuses on bringing the
making medicines accessible to the millions in India. dosage forms themselves within reach of millions of

patients worldwide. In 1991, Omez, Dr. Re d d ybiasd
of Omeprazole, goes on to become thec o mp a nfiysé s

A The company begins by producing Methyldopa i a
pany beg y P J yidop INR 1 Billion brand.

hypertension drug that was unavailable in India until

1985.
A The focus is now firmly on medicines, rather than the

A By 1990, Dr. Re d d isd the first Indian pharma molecules that go into them.

company to export Norfloxacin and Ciprofloxacin to
Europe and the Far East. A Today, Omez is a market leader in eleven countries,
and is the No. 1 branded Omeprazole in the world.
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Our journey has

1995

Expanding to reach
patients in other

countries

Realizing the importance of making innovative
medicines more accessible the world over,
Dr. Reddy éeates world-class capabilities,

beginning with a finished dosage facility in Hyderabad.

A It expands globally and enters highly regulated
markets like the USA. By 2000 Dr. R e d d pe@asnes
I n d ithmd@asgest pharmaceutical company.

A In 2001 Dr. Re d d pdtames the first Asia Pacific
pharmaceutical company, outside Japan, to list on the
New York Stock Exchange.

covered six phases

A

2007

Accelerating access
to expensive
therapies

Staying sharply focused on patient needs, Dr.Reddy 6 s
focuses on making expensive therapies against
disease, affordable.

In 2007, Dr. Re d d ylaursches the wo r | firdi s
biosimilar monoclonal antibody (mAb), Rituximab. The
product makes treatment of cancers like Non-
H o d g klymplioma, accessible to millions of patients
worldwide.

In 2010, Dr. Re d d yadirches the first biosimilar
darbepoetin alfa in the world, and brings relief to
millions of anaemia patients.
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Our journey has covered six phases

2015

Re-dedicating

2010

From medicines

to health ourselves to

patient-centricity
Taking a holistic view of patient needs, Dr. Reddy 6 s Having built a diverse set of global businesses,
focuses on creating and rolling out a number of Dr. R e d d wriites all of them with a common purpose
programs to help patients, doctors and caregivers t h a sifdi@e and yet, powerful:

better managing disease.
A We accelerate access to affordable and innovative

A Programs like Sparsh and Promius Pr o mi g@ & medicines because Good Health C a n\@ait.
long way in helping patients get treatment and manage
disease better. A Our logo is an expression of Empathy and Dynamism

which helps keep patients at the centre of everything
wedoatDr.Re d d.y 6 s
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Our Future

- GV Prasad, CEO

of

pat.i

ent s

by
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I To become one of the leading global generics companies
We a‘SpIre providing tough-to-make and truly differentiated products

that address unmet needs of patients globally.
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